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>ntoudaoca Aloiknon Emiixelprioewy pe e€eldikeuon oto Marketing oto City University tou
Aovdivou Kal oTn CUVEXELA TIPOXWPNOA TLG AKAONUAIKEG HOU OTIOUdEG Kavovtag M.B.A.
oto Cardiff tng OuaAiag.

Emiotpedovtagotnv EAAGSa to 2004 Egkivnoa tnv emtayyeApatikn pou topeia otnv Coca-
Cola Tpia Eydov wg market developer cto Tunpa NwAncewyv, evw pyetd ano 1,5 xpovo
petanndénoa oto Tunua Marketing 6mou e€eAixbnka oe diadopeg Beoelg trade kal
consumer marketing. Exw SouA&PeL yLa TToAU ayamnnuEVeG Kal SLaXPOVLKEG HAPKEG OTIWG O
XUHOG Amita, to vepo Aupa kat ta Tsakiris chips cupfaAiovtag evepya otn SNPLOUPYLKN
€EEALEN TOUG . ZNpEpa elpal UTLEUOUVN £PEUVAG KATAVAAWTWY KAl AyopacTwyV OTO TuRua
Commercial Excellence tng Coca-Cola Tpia EYidov yia 0Ao0 10 XAPTOPUAAKLO TWV
TpOLlOVIWY TNG ETALPELQG.

Elpal dlaitepa xapoupevn mou €dw kat 16 xpovia eipal yeEAog tng otkoyevelag tng Coca-
Cola Tpia EYrov, plag etalpeiag omou exw €§eAxOel pabaivovtag kabnuepvd vea

TPAMATA, YEUATN TIPOKANCELG KAL EUKALPLEG.

H cupBouln pou, va ToApatse, va StekSikeite kal va eiote mavta AYOENTIKOI!



